Compiled by Dale Limbert 
fi ADVERTISING 


FEATURES 
Before you change ad rates... by 
David Z. Orlow (f), Apr., p. 

68-72 

Creating persuasive sales presen- 
tations by Julie A. Laitin (f), 
Apr., p. 76-81. 

Special interest magazines can 
by Spencer i Lonesh i 

ncer ngs ore 

ih don. p 


Special odes cites can 

- national accounts, Part II 
Spencer H. Longshore III 

iB May, p. 112-114+. 

Accurate ad sales forecasting by 
Morton E. Grossman (f), July, 
p. 75-76+. 

Reps or sales force? by Gerard G. 
Leeds (f), Sept., p. 82-85+. 


UPDATES, COLUMNS, 

WORKSHOPS, POINTS OF 

VIEW 

Ad Production 

Size has different effect on color, 
| oe performance (u), Mar., 

P. 2 

McGraw-Hill finds art in ads a 
step to sales (u), Apr., p. 44. 

Photograph of currency in adver- 
tisement stirs concern, confu- 
sion (u), May, p. 16. 

Cost of making print ad up 12% 
after 2-year lull (u), May, p. 34. 

Faster creation of ads may open 
ue sales opportunities (u), 


36. 
Oil of rie ads emulate editorial 
in magazines (u), Dec., p. 28. 


Audits 

ABC approves several reporting 
changes for consumer maga- 
zines (u), Jan., p. 34+. 

BPA’s Foley uestions $750-mil- 
lion spen in unaudited 
magazines (u), Aug., p. 29. 

BPA says no newsstand sales are 

ualified (u), Oct., p. 28+. 

ABC Data Bank goes on-line 
through three time-sharing 
services (u), Oct., p. 42. 

Eight agencies, advertisers sign 
up for ABC on-line Circulation 
Data Bank (u), Nov., p. 79-80. 


Awards 
Book vere best ads of 1983 
(u), Apr., p. 44. 


Doyle Dane Bernbach wins Kel-: 


¢ =column f =feature 


pov =point of view 
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ly Award for Weight Watch- 
ers (u), June, p. 22. 


Computer Applications 

Micros can provide better control 
-? sales territory (u), Jan., p 

Phone call from reader replacin 
inquiry card at Architectur 
Record (u), Apr., p. 39. 


Law 

Magazines becoming target of 
proposed state ad tax legisla- 
tion (u), Jan., p. 34. 

Photograph of currency in adver- 
tisement stirs concern, confu- 
sion (u), May, p. 16. 


Management 
Marine Magazine not accepting 
— product ads (u), Jan., 


End the the battle against TV by 
Marcella Rosen (pov), Jan., p. 
58-60. 


Magazines doing well with cata- 
og inserts (u), Feb., p. 16. 
City magazines launch ad net- 

work program (u), Feb., p. 19. 

Creative alternative to Playboy 
oe pleases Sony (u), 
Feb., 

IMS man LN A after outbid- 
ding it = PIB contract (u), 
Feb., p 

New wale obi magazine con- 
sultant (u), Feb., p. 20. 

Trade magazines use catalog sec- 
tions as merchandising aids 
(u), Mar., P. 26-27. 

Advertorials’ gain in share at For- 
tune, Scientific American (u), 


pr., p. 39. 

ABP is countering lack of indus- 
try ad savvy with campaign 
and book (u), Apr., p. 44. 

Magazines in the media mix by 

ra, Abbott (c), Apr., p. 
137 

Magazines join 4 As in campaign 
to improve es of advertis- 
ing (u), May, p. 29. 

Time and See 
tools by me — (c), 
May, p. 117- 

Parity with retail oa in city m: 
azines asked by national a 
vertisers (u), June, p. 29. 

Ads will sell better if signed by 
agencies, Ogilvy asserts (u), 
June, p. 25+ 

Seventeen advertisers spend $3 
million in network of city and 


u =update 


w =workshop 


regionals (u), July, 
nS ads outscore as — in 
aking purchasing decision 
(u), July, p. 19. 

Cahners creates workbook to de- 
termine ad budgets by formu- 
la (u), Aug., p. 27. 

Family Weekly, Parade offering 
advertisers a couponing 
vehicle (u), Aug., p. 29 

Selling costs rising faster than ad 
costs, ——— reports 
(u), Aug., > 

Publishers: Prepare to work 
harder to justify ad spending 
(u), Aug., p. 32. 

Business-to-business advertising 
is seen | consumer edge 
(u), Aug., p. 

Enterprising Y auld turning 

$20, 000 profit on reader-serv- 
ice card (u), Sept., p. 48+. 

Stentiford on ‘he! ping’: ‘recom- 
mended a (u), 
Sept., foo 

National ampoon move to — 
is paying off (u), Oe ept., Ss 

Promotion’s dual role by alter 
Joyce (c), Sept., p. 153+. 

Miss America issue of Penthouse 
2-million windfall for adver- 
tisers (u), Oct. p. 44. 

Ad reproduction on ‘1 qualitative 
factor in advertisers’ mag 
choice (u), Oct., p. 50. 

Advertisers, agencies are ‘inves- 
tors’ to Byte in slick ‘Annual 
Report’ (u), Oct., p. 52. 

Printers of Softalk, now defunct, 
demand — pay direct 
(u), Nov., p. 76. 

Median base Cie for B/PAA 

ublishing members $42,500 
u), Nov., p. 80+. 
“ our audience numbers go 
a Walter Joyce (c), Nov., 
p. 169- 

After 21 pole . NASA raking ads 
in magazine in ‘privatization’ 
move (u), Dec., p. 24. 

Apple sole advertiser in News- 
week’s special election edition 
(u), Dec., p. 24. 

Sharper Image focuses on aids for 
its catalogs (u), Dec., p. 24. 
McCall’s has phone link to top 

=" ad agencies (u), Dec., p. 


Woman’ s Da sales pitch pits 
‘store books’ against others, 
makes guarantees (u), Dec., p. 
27. 


The resurgence of print advertis- 
ing by Malcolm D. MacDou- 


gall (pv), Dec., p. 140+. 


Marketing Watch 
— Journal of Nursing (u), 


Boise “ag ie and Gardens (u), 
Feb., 

Field & i (u), FP p. 46. 

Forbes (u), Feb., p. 20-21. 

Fortune (u), May, nS 36-37. 

Games (u), Feb., p. 20 

Gourmet (u), May, p. 36-37. 

House Beautiful (u), Apr., p. 46. 

Inside Sports (u), Feb., p. 20. 

— tan Home (u), in Pp. 


National Geographic (u), May, p. 
27-38. 
— Magazine (u), Feb., p. 


Newsweek Executive Plus (u), 
May, p. 36. 

Nursing 84, RN (u), Apr., p. 46. 

Time (u), Feb., p. 21. 

Woman’s Day fa, Feb., p. 20. 


The ene ible perf h b 

e impossible perfect pitch by 

William Abbott (c), Jan., p. 
104-105. 


Datamation rejects ad from So- 
viet firm after jetliner incident 
(u), Mar., p. 26. 

The marketing director: what it 
takes by William Abbott (c), 
Feb., p. 97-98. 

Tactful marketing at trade shows 
by William Abbott (c), Mar., p. 
137+. 

Resisting resistance by Dave 
a (c), Mar., p. 138- 


Advertiain agencies link ads, 
editorials in electronic publi- 
cations (u), Apr., p. 6+. 

Coupon redemption doubled with 
inserts (u), Apr., p. 42. 

Michigan rep offering full market- 
ing services (u), Apr., p. 44. 

Fostering team work and enthus- 
iden le William Abbott (c), 
May, p. 130+. 

Working Woman mailer is maga- 
zine facsimile containing real 
sample (u), June, p. 25. 

Magazine distribution of cou 
increases in number; share 

‘ fails vs June, 2 = " 

ponsorship: everybody wins by 
+ gn Abbott (c), June, p 
1 

The 14 basic skills by Dave Hag- 
enbuch (c), June, p. 116+. 

Bumblers, acrobats and spies by 
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William Abbott (c), July, p. 
90-91 

Penthouse hopes contest will 
boost ad pages, circulation (u), 
Aug., p. 1 

How media “ think by Wil- 
liam Abbott (c), Aug., p. 
112-118. 

es up ad agencies by Dave 

nbuch (c), Aug., p. 118+. 

Publiceing coupon book is big lit- 
tle business for Pittsburgh 
brothers (u), Sept., p. 52+. 

Catalogs in magazines: A signifi- 
cant trend? Answer a firm 
‘maybe’ (u), Nov., p. 75-76. 

Creative marketing using maga- 
zines —— by industry (u), 
Nov., p. 79. 

Preparing effective sales presen- 
tations by Dave Hagenbuch 
(c), Nov., p. 173-174. 

— ‘he large circulation 

as by William Abbott 
(c). ov., p. 179-180. 

Creative problem- -solving by Wil- 
liam Abbott (c), foi p. 101- 
102. 


Rates 
Median execs say rate hike dis- 
arit ne 4 to aid magazines in ’84 
an., p. 32+. 

Drewlen on rate base: Issue-by- 
issue tally facing magazines in 
1984 (u), Apr., p. 41. 

Full-size cards more practical for 
some magazines (u), Apr., p. 
41-42. 


Gralla raises rates in June, dur- 
ing ‘quiet time’ of year (u), 
Oct., p. 4 

Discover cuts ad rates, rate base 
in major move to more 
competitive (u), Dec., p. 28. 


Research 

Neubarth suggests ABC conduct 
— research (u), Jan., p. 

Food service magazine finds re- 
search key to increased adver- 
tising (u), Mar., p. 27+. 

MRI e Exposures New 
astute ag Pom syndicated re- 
search (u), May, p. 10+. 

Loyalty of readers to magazine 
linked to ad effectiveness (u), 
May, p. 33. 

Magazine reading higher by 19% 
in cable homes, MPA finds in 
TV tests (u), May, p. 33-34. 

Individual magazines rated for 
first time by MRI as expo- 
sure’ (u), June, p. 21-22. 

Eighty five canek of ad ‘notic- 
ers’ read half or more; 61. 5% 
acted or planned. (u), July, p. 
19 


An attack on ‘recall’ as effective- 
ness test for ads is disputed 
(u), Aug., p. 27+. 

Developments in audience re- 
search by William Abbott (c) 
Sept., p. 112-113. 

Sixty four percent of cable own- 
ers with remote controls ad- 
mit to zapping ads (u), Oct., p. 


New SMRB study shows ma . 
zines gain readers, especi 
out of home (u), Oct., p. 52. 

Developments in audience re- 
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search by William Abbott (c), 
Oct., p. 208+ 


SMRB does its first business 


xen research; teams with 

ahners (u), Dec., p. 23-24. 

Resources 

Magazine _—— circulation 
oe for media buyers (u), 


50+. 
ieee 1- i 3 for Marketing and 
Sales (u), Nov., p. 83. 
Multiplan for Marketing and 
Sales (u), Nov., p. 83. 
Readership Research: Montreal 
1983 (u), Dec., p. 29. 


ies narrow and 
PA’s Gorog (u), 


Sales 
Ad sales strate 
short ~~ 
Jan., p. 7. 
Coeeeene department can pro- 
vide valuable sales support 
services (u), Jan., p. 36+. 
Make sure ad sales knows when 
. — issue is special (u), 
Jan., p. 
wheal Hout sales team up by 
- llenthal (c), Apr., p. 


Otfice an magazine sells adver- 
torials as separate entities (u), 


May, p. 10. 

Don’t just take the order and run, 
say poet. seuney execs 
(u), May, p. 

Motorcycle ma azine credits ad 
sales rise to fast editorial close 
(u), May, p. 34. 

Know your prospect, know your 

roduct, new salespeople told 
u), May, p p. 34+. 

Publishers’ reps decry a Jack of in- 
formation on magazines for 
sales (u), June, p. 21+. 

Agencies decry shortfalls in cir- 
culation rate base; magazines 
ra A guarantee (u), July p. 

5-1 


A client’s objections during a 
sales pitch are really opportu- 
nities (u), July, p. 16+. 

When buyer says ‘no,’ try ‘the 
— standoff’ (u), July, p 


Doutie, triple commissions sug- 
sted for over-achievers (u), 
ept., p. 48+. 

Selling with numbers: They need 
not be real to be persuasive 
(u). Sept, p p. 50. 

Merchandising tie-ins with the 
manufacturers seen as key to 
ad sales (u), Sept., p. 50. 

Humor works: Selling ad space 
by radio by Daniel Stephen 
Flamberg (pov), Oct., p. 24+. 

Mailing wr —_ sold by blish- 
ers Weekly as two pages of 
ads (u), Nov., p. 76+. 

Consumers Digest, takes ads for 
the first time in a ‘new’ Buy- 
ing Guide (u), Nov., p. 80. 

Closing industrial sale takes aver- 
age 5.5 calls (u), Dec., p. 25. 

MPA provides members ammuni- 
tion in selling ‘often slow’ 1st 
quarter (u), Dec., p. 25. 


Statistics On Ad Sales 

Ad pages up 7% at nine-month 
mark: October hits yearly 
high (u), Jan, p. 9+. 

November ad pages increase by 


9% (u), Feb., p. 10. 

Ad pages to increase 8% to 10% 
in “ey an predicts (u), 
Feb., 

Corporate ae down in 
magazines during last two 
years (u), Feb., p. 19-20. 

Nineteen eighty- -three revenues, 

pages show healthy gains 
since 1978 (u), Mar., p. 23+. 

Eighty-three corporate ‘advertis- 
ing in magazines remained at 
recession year level (u), Apr., 


p. 42. 

Ad pages up 6% through Febru- 
= (u), May, p. 12-13. 

March ad pages up by 5.9% (u), 
July, p. 9. 

Business press confident after 
1st quarter surge in ad pages, 
revenues (u), July, p. 15+. 

Magazine ad pages up 13.7% in 

pril (u), Aug., p. 16. 

Microcomputer ad pages down 

a - irst quarter (u), Aug., 


Ad ale increase 6.7% in May 
(u), Sept., p. 11-12. 
Magazine ad revenues set rec- 
ord in 1st half, topping $2-bil- 
lion mark (u), Oct., p. 42+. 
SI Olympic Preview, with $24 
ion in ads claims industry 
‘medal’ (u), Oct., p. 44-45. 
Coen sees a 15% rise in magazine 
ad revenue in 84; MPA sees 
more (u), Oct., p. 45+. 
Magazine ad revenue sets record 
in July (u), Nov., p. 80. 
Magazines’ ad revenues set rec- 
ord for 8 months (u), Dec., p. 


W@ EDITORIAL 


FEATURES 
Kill fees . Jennifer Howland (w), 
Jan., 9+. 
Twent; Five approaches to the 
lea Ler Peter Jacobi (f), Feb., 
72+ 


Motivatin 


contributors by Ra- 
chelle 
54+. 


elaney (w), Mar., p. 


Twelve ways to energize editori- 
—* by David Lott (f), Mar., p. 
Words ig ‘Peter Jacobi (f), Apr., 
p. 92-96+ 
lala to the editor: It’s not all 
luck = John W. Kirshon (w), 
May, p. 60+. 
Acquiring rights by Slade R. Met- 
calf (f), May, p. 107-109. 
The editor as Saaet by Peter 
Jacobi (f), June, p. 92+. 
Aa flow: Editors secrets by 
_ Carlson (w), July, p 


The pen a descriptive writing by 
Peter a (f), Aug., p. 
98-100 

—_— re il The CCI 400 by 

nnifer Howland (f), Aug., p. 


oe readers’ needs by 
Walter Carlson (w), Sept., p. 


View p persuasion (!) by Jan V. 
White (f), Oct., p. 97-101 +. 
Increasing reader involvement by 
Walter leesasnes (w), Now., p. 

85-86 + 


Computer graphics: What they 
can and can’t do by Lester 
Goodman (f), Ov., p. 

ai rt ai ad 

easuring editorial performance 
by Howard S. Rauch (f), Nov., 
p. 123-124+. 

Usen — Atex by Jennifer 
Howland (f), Nov., p. 143- 

Sh cts f d 
arpen your use of narrative an 
pet ec by Peter Jacobi (f), 
Nov., p. 150-154+ 


UPDATES, COLUMNS, 
WORKSHOPS, POINTS OF 
VIEW 

Art—(Graphics 

en. a 


Typogra 
Family Einie ceases bleed-page 


editorial. showcase advertis- 
ing (u), Apr., p. 16+. 
Space America gets new cover de- 
sign as 43 attempts (u), 
Art ar suggests simple de- 
signs strong concepts to cut 
costs (u), Apr., p. 24-25. 
Gatefold, coated cover change 
feel and image of The Times 
Magazine (u), June, p. 22+. 
Time computer improves quality 
of pictures taken from video- 
tapes (u), Aug., p. 22. 
Supreme Court keeps restrictions 
on use of currency in graphics 


nite Se ae Be p. 5-6. 

enu Method helps _ 
ere interesting cover ideas 
(u), Sept., p. 25-26. 

Cover lines appealing to different 
markets attract wider au- 
diences (u), Sep., p. 47. 

Reproducing money: What are 
the rules? (u), Oct., p. 64. 

Stickers! asks readers . take a 
hg of the cover (u), Nouv., p. 

Or. 


Awards 

CRMA to conduct editorial 
awards contest (u), Aug., p. 25 

ASBPE editorial, graphics 
awards given (u), Oct., p. 63. 

Nineteen eighty-four Society of 
Publication Designers 
Awards: Part 1 (f), Nov., p. 
Pl Part 2 (f), Dec., p. 


Editing/Writing 

How to avoid bias in writing (u), 
Apr., p. 

Editor uses handwriting as tool 
> ‘eres hiring (u), June, p. 


Wolfe has ‘the right stuff’ for 
Rolling Stone serialized nov- 
el (u), Oct., p. 58. 

Add warmth to writing, Jacobi 
counsels business press edi- 
tors (u), Oct., p. 64. 

Attribution in stories doesn’t 
help credibility, research finds 
(u), Dec., p. 15-16+. 

Grammar hotlines set across 
country (u), Dec., p. 16. 

Ski tries new reader service a 
proach with ‘The Ombuds 
man’ (u), Dec., p. 19-20. 
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Electronic Editing 

Installing an aii editing 
system? Give every . a 
terminal (u), May, p. 12. 

Keyboard layout is Yai when 
Son est editing system (u), 

ay, 

Insist on P divorial control when 
installing electronic editing 
system (u), June., p. 18+. 


Copyright ruling may cause drop 
in cost of first rights (u), Feb., 
p. 29+. 


Management 

a editorial i -taking: 

offitt (u), Jan., a2 

Popular Science e itor finds 
many uses for personal com- 
puter (u), Feb., p. 29-30. 

Editors should rely on art direc- 
tors more: Design consultant 
(u), Feb., p. 30. 

Don’t wait for freelancers to come 
to you (u), Feb., p. 30+. 

Time’s Grunwald says a part- 
ly to blame for a c hostili- 
ty (u), Feb., p. 

What do freelancers want? Re- 
sponse! (u), Feb., p. 32. 

Congress not likely to kill work- 
for-hire, but publishers wary 
(u), Mar., p. 9. 

Editorial pages expand to match 
increases in advertising pages 
(u), Apr., p. 16. 

Move to specialized magazines 
creates a vacuum: Hayes (u), 
Apr., p. 21-22. 

— new e mployee? Avoid typ- 

mistakes in interview 
sR (u), May, p. 8+. 

Trade press improvement by 
copying consumer magazines, 
editor says (u), June, p. 20. 

Forty-one state editions used by 

ins and Feathers to lure 
_ and ads (u), Aug., p. 
ii+ 


Trade magazine’s role should not 
be advocate for industry 
served (u), Aug., p. 12+. 

Magazine freelance policies vary 
widely, Writer’s Digest re- 
veals (u), Aug., p. 22. 

Publisher gives a awards to 
outstanding editorial em- 
ployees (u), Aug., p. 22-23. 

Art-edit: promoting a team spirit 
by Jan V. White, (pov), Sept., 

p. 180+. 

Grads shun publishing, see lack 
of opportunity, — survey 
shows (u), Oct., p. 1 

Welthey distinction inhibits new 
editors (u), Oct., p. 58+. 

Technical editor claims editorial 
excitement starts with man- 
agement (u), Oct., p. 60. 

Love your readers, and they ll for- 
give you anything (u), Oct., p. 
60. 


Contests, bylines controversial in- 
centives for writers (u), Oct., 


Chief editors now earn $45,000 to 
$70,000 (u), Oct., p. 63. 
Are 2 ogee from burnout? 


Editers aaa ethical questions, 
disagree on what is a perk (u), 


Dec., p. 

Graduate its holds little 
weight for editors seeking to 
hire writers (u), Dec., p. 19. 

Self-syndicated writers can be ad- 
ditional source of editorial (u), 
Dec., p. 20-21. 


Research 

Savvy uses research to spot and 
track trends keep ahead of 
reader (u), Oct., p. 58. 

Need feedback? Use table of con- 
tents for survey (u), Dec., p. 20. 


Resources 

Freelance writers directory pub- 
lished (u), Feb., p. 32. 

Software package offered for 
— researchers (u), Feb., 


p. 32. 

Book on practical typography 
published (u), Apr., p. 26. 
Guide to feelance writers pub- 

lished (u), Apr., p. 26. 
New grammar and style manual 
for journalists (u), Apr., p. 26. 
New saga ce oni lists writing, 
editing s (u), June, p. 18. 
Computer writers plan electron- 
ic clearinghouse (u), Aug., p. 


23+. 
Register of Indexers lists 320 
ractitioners (u), Aug., p. 25. 

Media Law: A Legal Handbook 

a the + moms Journalist (u), 
ct., p.6 

The Power a Little Words (u), 
Oct., p. 

Free literature on the computer 
composition of book and jour- 
nal indexes (u), Oct., p. 66. 

Style Manual (u), Oct., p. 66. 

Profession: Journalist iu), ‘Oct., p. 


Graphic Artists Guild’s Directo- 
ry 4 (u), Oct., 
Hear to Edit a Scientific Journal 
(u), Dec., p. 21. 
Rothman’s Guide to Freelance 
Writers (u), Dec., p. 21. 


Folio 400—Special issue, 

October 1984. 

Corrections to the Folio: 400/1983 
(u), Feb., p. 43-44. 

Per copy analysis (f), Sept., p. 
92-96 +. 


Wj MAGAZINE WATCH 
LEAD ITEMS 

Ceased Publications 

Cuisine (u), Dec. p. 47. 

— Cinelli (u), Feb. p. 


Progr am Guide (u), July, p. 39. 
cloner Illustrated (u), Jan., 


Frequency Changes 
Advertising hae (a), Feb., p. 39. 


ers And Acquisitions 

ay (u), Mar., p. 48. 
an & Auction (u), Oct. p. 70. 
City Home Publishing (u), 
Dec. p. 48. 
Country Journal (u), May, p. 52. 
Diversion (u), Nov., p. 93. 
Historical Times (u), May, p. 52. 
Industry Media, Inc. (u), 

52. 


Institutional Investor Inc. (u), 
Oct., p. 70. 

Magazine Age (u), Dec. p. 47. 

Monthly Detroit (u), Feb., Pe 38. 

New Woman (u), Aug. 

On Cable (u), July, p 

Saturday Review (ah, Sept., p. 57. 

7 & Mcintyre Inc. a ov., 


p. 93. 
Success (u), Apr., p. 54. 
~~ Travel Planner (u), Nov., p. 


U. s. News . World Report. (u), 


wiitney Communications Corp. 
(u), May, p 


Miscellaneous 

Art & Antiques (u), June, p. 46. 

a (u), Nov., p. 
1 


101. 
New Yorker (u), Mar., p. 52-53. 


Name Changes 
Home Mechanix Illustrated (u), 
Sept., p. 61. 


New Magazines 

Feelin’ Good (u), May, p. 54. 
Wood (u), June, p "43 

World of Sport (u), Apr., p. 52. 


fj MANAGEMENT 


FEATURES 
Database & software opportuni- 
ties: Finally the time is right 
by Haines B. Gaffner (f), Jan., 
-65 + 


p. 63. ? 

The Forbes 400: Publishers at the 
top by James B. Kobak (f), 
Jan., p. 94-95. 

Putting spreadsheet software to 
work by Don Nicholson and 
Judy Quick (f), Mar., p. 
71-73 + 

Computers: 24 key questions an- 
swered by Richard M. Koff, 
John Klingel and Jeffery R. 
Parnau (f), Mar., p. 74-79+. 

Financing: how to find it by Jen- 
nifer Howland (f), May, p. 
78-81 +. 

Startups: who succeeds and why? 
by James B. Kobak (f), May, 

p. 90-92+. 

Prematin the new magazine by 
Julie A. Laitin (f), May, p 

B bs tne A f style b 

udgeting: A matter of style by 
Walter Carlson (f), July, p 


56+. 

International licensing for special 
interest magazines by Lee 
Boaz Hall (f), Oct., p. 90-95+-. 

The Folio: Show Planning Guide 
(f), Oct., p. 113-127. 

The Folio: Show Exhibit Hall 
Directory (f), Oct., p. 129- 
1 


50+. 
Outlook '85: Good news by Wal- 
ter Carlson (f), Dec., p. 61-66. 


UPDATES, COLUMNS, 

WORKSHOPS, POINTS OF 

VIEW 

Appointments 

Rehm elected MPA president (u), 
Jan., p. 12. 

ABC es new directors (u), 
Jan., p. 

Love er lies of Folio (u), 
Mar., p. 


Folio names Jacoby vice presi- 
dent/operations (u), Apr., p. 5. 

CRMA elects officers; Nord- 

— is president (u), July, 


p. 9. 

BPA elects officers; McArdle is 
chairman (u), Aug., p. 12. 

New columnist: page 217 (u), Oct., 


. 10. 
ASBPE officers announced at 
meeting (u), Oct., p. 63. 


Awards 

Deadline for ASME Awards is 
Jan. 15 (u), Jan, p. 12. 

Marshall wins ABP Crain Award 
(u), Jan., p. 12. 

ABP says criticism of Neal 
Award a has no validi- 
ty (u), 

Fourteen sulilediieen receive 
Neal Awards (u), May, p. 7. 

Time decides not to enter 1983 
an competition (u), May, 


eee & Garden takes two of 11 
National Magazine Awards 
{u), July, p. 6. 

California Business and Home 
win Maggies (u), Aug., p. 14. 

Ohio, 1984 RPA Magazine of the 
Year (u), Aug., p. 16. 

Publishing Hall of Fame eu 
by FOLIO “ Sept., 

Florida Trend, Crain’s *Fpics hicago 
Business win top AABP 
honors (u) Sept., p. 12. 

Publishing Hall of Fame award 
winners announced (u), Nov., 
p. 13. 


Business Trends & Forecasts 

Magazine publishers included 
among Inc.’s fastesi-growing 
firms (u), Mar., p. 8+. 

Consumer magazines: Growing 
slowly, but holding margins 
(u), Mar., p. 12+. 

Business magazines’ annual 
growth rate over — years: 
11% (u), Apr., p. 1 

Commerce department predicts 
steady growth for magazine 
industry (u), Aug., p. 16. 

Prentice-Hall to use Brentwood 
Publishing as base for growth 
(u), Oct., p. 11. 

Mergers and acquisitions gaining 
new attention as publishers 
seek to expand (u), Nov., p. 
11-12. 

Three hundred and two of Fo- 
lio:400 magazines show rev- 
enue gains (u), Nov., p. 14-15. 

Magazine employment increases 

y 36% while receipts soar. 
(u), Nov., p. 19-20. 


Buying & Selling Magazines 

Don’t depend on lawyers, ac- 
countants to negotiate for you 
(u), Sept., p. 10. 

How do you determine the pur- 
chase price of a magazine com- 
pany? (u), Sept., p. 13. 

Who’s going to buy Ziff-Davis 
magazines? (u), Dec., p. 7. 

International firms find U.S. pub- 
lishing a fertile ground for ac- 
quisitions (u), Dec., p. 7-8. 


Financial 
Collecting copyright fees from 
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large users: progress is slow 
(u), Jan., p. 8. 

Mother Jones wins battle with 
IRS over tax exempt status 
(u), Feb., p. 6-7. 

Reader contributions key to fu- 
ture of The Progressive (u), 
Feb., p. 7+. 

Phone costs may be containable 
in 1984, some publishers say 
(u), Mar., p. 7-8. 

Mix-and-match insurance cover- 
~~ can save money (u), Mar., 

bet. 

Trim travel costs 8% to 9% by 

monitoring requests (u), Mar., 


p 4+. 

City of New York seeks to help 
publishers stay and do busi- 
ness (u), June, p. 8. 

Printers’ insurance policies now 
cover errors and omissions (u), 


June, p. 9+. 
Cenadian publishers move to 
ock ’s involvement in 


country (u), June, p. 11+. 
Congress moves closer to allow- 
~~ SBA aid for magazine 
publishers (u), June, p. 14. 
Publishing costs to rise 34.4% 
from 1983 to 1986 (u), July, p. 
5. 


Pre-tax profits reach 10.89% in 
1983, MPA/PW survey re- 
veals (u), Sept., p. 5+. 

NYC publishers: Base tax on 
where readership, not sales 
staff, is located (u), Oct., p. 16. 

AT&T breakup still has publish- 
ers spinning over rates, op- 
tions. (u), Nov., p. 12-14. 

Tax benefits differ for software 
and hardware purchases (u), 
Dec., p. 12. 


Law 

Juries punish libel more severe- 
ly than medical malpractice 
(u), May, p. 10+. 

Court says fibel cases may be 
brought in distant jurisdic- 
tions (u), June, p. 7-8. 

Publishers fighting move to im- 
pose user fees for FOIA 
material (u), June, p. 8. 

Israel’s Sharon brings $50 million 
libel suit against Time Inc. (u), 


June, p. 11. 
Publishing attorneys laud 
Supreme Court ruling in libel 


case (u), July. p. 5-6. 

Titsch/Thomson suits settled 
‘satisfactorily’ according to 
claimant (u), Sept., p. 11. 

Libel defendants want lawyers’ 
fees; recovery no sure thing 
(u), Sept., p. 16. 

Courts getting tough on editori- 
al opinion by Slade R. Metcalf 
(c), Oct., p. 217+. 

Small publishers should use law- 
yers as business advisers, at- 
torney says (u), Nov., p. 15+. 

Danger! Confidential sources by 
Slade Metcalf (c), Dec., p. 
109-111. 


Miscellaneous 

Utilities distributing New Con- 
nections (u), Feb., p. 10. 

Flynt halts publication of The 
Rebel, but reportedly will re- 
vive it (u), Apr., p. 5-6. 
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Commuter ———- aimed at up- 
scale New York train riders 
(u), Apr., p. 10+. 

ABP members give staff, new 
board opinions on service (u), 
July p. 8-9. 

Women and power by Katharine 
Graham (pov), July, p. 146. 

Merger with Bulletin boosts 

ewsweek’s Australian circu- 
lation (u), Aug., p. 12. 

Repositioning should be continu- 
ing process (u), Sept., p. 13-14. 

Magazine biz depicted on net- 
work TV series (u), Aug., p. 16. 

As computer magazines slug it 
out, fingers point names are 
called (u), Oct., p. 11-13. 

Small magazines can respond 
_ to the marketplace (u), 

ov., p. 14. 

Foundation to promote students’ 
awareness of business press 
formed (u), Nov., p. 15. 

Gannett a magazine for use 
of ‘USA Today’ (u), Nov., p. 
ai. 

Mass dismissals at Learnin 
show pitfalls of pre-sale staff 
relations (u), Dec., p. 8-9. 


New Profit Opportunities 

Consumer Reports database 
debuts on new videotex serv- 
ice (u), Jan., p. 8+. 

Converting editorial to cable 
programming by Bob Birnba- 
um (c), Jan., p. 102+. 

Eastman Publishing begins daily 
electronic computer service 
(u), Feb., p. 10. 

Don't ignore video options by 
Charles Mandel (pov), Mar., p. 
60-61+. 

Working Woman speakers 
bureau expects profit this 
year (u), Apr., p. 12. 

= consider videotex? by Bob 

irnbaum (c), Apr., p. 140-141. 

Personal Computing launches 
supplemental advanced edi- 
tion (u), May, p. & 

Nursing magazines run accredit- 
ed courses in continuing edu- 
cation. (u), June, p. 17-18. 

Videotex and the business press 
by Bob Birnbaum (c), June, p. 
170+. 

Electronic publishing ventures 
are too risky, FOLIO’s Han- 
son says (u), July. p. 6. 

Don’t be afraid to cannibalize 
your print product: Harries 
(u), July, p. 9+. 

Diminishing cable opportunities 
by Bob Birnbaum (c), July, p. 
124+. 

American Baby inc. tests new 
film series for hospitals (u), 
Sept., p. 6+. 

National Journal promotes itself 
with profitable convention 
daily (u), Dec., p. 9-10. 


Obituaries 

PCH founder Harold Mertz dies 
(u), Jan., p. 20. 

Swan, editor emeritus of trade 
magazine, dies (u), Apr., p. 14. 

John S. Connors, publisher, dies 
(u), June, p. 14 

David R. ee: editor of GEO, 
dead (u), July, p. 11. 


Arthur H. Motley of Parade dies 
(u), Aug., p. 18 


Personnel 
ages. firm to help city, 
ss magazines (u), Jan., p. 


Broad-based consulting firm 
opened (u), Apr., p. 12. 

Stein opens Visibility, public re- 
lations firm (u), or . 12. 

Miller and Kops start Publishing 
Careers (u), Apr., p. 12+. 

Bernard Gordon opens office in 
Washington (u), June, p. 14. 

George Allen opens consulting 
office (u), Sept., p. 12-13. 

Marketing/promotion consulting 
firm opened (u), Oct., p. 14. 


Profiles 
Bolger, William F.: New Post- 
master General may not be as 
gue to publishers (u), 
uly, p. 49-51. 

Danzig, Free: Editor of trade 
paper to be involved in open- 
ing and staffing new bureaus 
(u), Aug., p. 65-66. 

DeSilva, Roland: U.S. Business 
Press president of the acqui- 
sition trail (u), Nov., p. 105+. 

Diamandis, Peter: Woman’s Day 
success heightens expecta- 
tions for CBS Magazines (u), 
Feb., p. 47-48. 

Edgell, Robert: HBJ moves to 

leveland puts a 
head in business press hub (u), 
July, p. 51+. 

Goldhirsh, Bernard: Exec de- 
veloping own firm and phil- 
osophy (u), Apr., p. 65+. 

Gray, Jerry: Publisher transform- 
ing association magazine with 
serene moves (u), June, p. 


Green, George: Hearst’s new ex- 
ecutive reached pinnacle ear- 
ly, but sets new challenge (u), 

une, p. 55-56. 

Guccione, Bob: Limit on Pent- 
house ad pages seen by some 
as sour grapes (u), p. 85-86+. 

Lehrman, Nat: ‘Playboy has 
never had an unprofitable 
year; future looks great’ (u), 
Jan., p. 56+. 

Lipstein, Owen: Young publisher 
is ‘deadly serious’ about mak- 
ing it work (u), Dec., p. 55-56+. 

Loeb, Marshall: Sees ‘no rush to 
tr we still have the magic’ 

or winners (u), Apr., p. 64-65. 

Marks, Henry W.: ‘We have no 
competitor by ignorance,’ con- 
tends persuasive sales exec 
(u), Feb. . 48+. 

Miller, Pat: Miller sh ms for- 
mat, vitalizes look ‘What is 
needed is promotion’ (u), Dec., 


p. 56-58. 

Moffitt, Phillip W.: No magic mo- 
ments, no single factor turned 
— around’ (u), Jan., p. 


O'Brasky, David: Knows he’s in 
a horserace at Vanity Fair (u), 
Mar., p. 63+. 

Piel, Jonathan: Wouldn't change 
a molecule as the new editor 
(u), Sept., p. 68+. 

Ryder, Thomas O’Neal: AmEx 





Publishing chief looks to cir- 
culation pe as a priority 
(u), Oct., P. 86+. 

Sinay, Hershel: Business spirit 
works for California Business, 
— rr Sinay (u), Nov., 


Dp. ; 

Sinclair, Carole: Finds Sylvia 
Porter name attracts backing 
(u), Mar., p. 63+. 

Smith, Richard: New editor in 
chief picked by Graham over 
current editor (u), May, p. 

+ 


Jat. 

Stidger, Ruth: Editor stresses 
freedom, creativity, within 
disciplined framework (u), 

Ge 


Aug., p. 

Titsch, Robert: Early cable be- 
liever, Denver’s Robert Titsch 
is building an empire (u), May, 
p. 74+. 

Zuckerman, Mortimer B.: New 
owner mum on plans for news- 
weekly, others see likelihood 
of change (u), Sept., p. 67-68+. 


Research 

Area business magazines con- 
tributing to databank (u), 
Mar., p. 17. 

ABC to receive demographic data 
from Bill Communications (u), 
June, p. 14. 

Bring own expertise to database 
searches for optimum results 
(u), Oct., p. 16+. 


Resources 

Order forms booklet available 
from Webcraft (u), Feb., p. 10. 

Book describes how to conduct 
mail surveys (u), Feb., p. 10. 

Wiland’s Webster dictionary pub- 
lished (u), Feb., p. 10. 

Book describes history, growth of 
business press (u), Apr., p. 14. 

Folio publishes AdGuide, an an- 
nual for media strategists (u), 


—_ &. 7-8. 

Speci elp offered by Small 
Magazine Publishers Group 
(u), Aug. p. 16+. 

Magazine People '84 is published 
y MIN (u), Aug., p. 18. 
Electronic mail services buyer’s 

_ published (u), Aug., p. 


Directory of Short-Run Book 
Printers (u), Nov., p. 38. 

How to Typeset From a Word 
Processor (u), Nov., p. 38. 

The Interface Data Hook for 
Word Processin tting 
1984-1985 (u), Nov., p. 38. 

‘—_ Typography (u), Nov., p. 

+. 


Starting a Magazine 

Planning a new title? Take some 
advice from a 10-year-old (u), 
Feb., p. 7. 

Magazine launched as insert ‘nur- 
tured’ by sister publication 
(u), Mar., p. 16+. 

Time Inc. development head ex- 
pects one or two launches in 
1985 (u), Nov., p. 12. 


Statistics 
Computer periodical startups and 
osedowns, January-Septem- 
ber 1984 (u), Dec., p. 11. 


— 
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Technology 

Lack of technology killed Time’s 
teletext experiment (u), Feb., 
Det 

New computer monthly pub- 
lished bar code software pro- 
grams (u), Apr., p. 9-10. 

New computer system speeds 
communication for Newsweek 
offices (u) Apr., p. 22+. 

Microcomputers: minimizing the 
risks by David H. Foster 
es v), Apr., p. 66-67. 

th care publisher and com- 
— maker offer computer 
package (u), June, p. 9. 

ABC-audited circulation data to 
be available on computer sys- 
tems (u), July, p. 6+. 

Magazines both suppliers and 
users of new full-text on-line 
system (u), Aug., p. 11-12. 

Personal computers to replace 
CPU systems in ne 
uses (u), Sept., p. 

USPS hopes to mode ‘railed E- 
COM after Western Union 
Mailgram (u), Sept., p. 10-11. 

—— Pxgarct gadgetry, filling a 

eed is still ke ey to success in 
videoten (u), Oct., p. 13-14. 

Computer mystique impresses lo- 

cal bank (u), Nov., p. 20. 


i PRODUCTION 


FEATURES 

How printers also are 
for your future by Rachels 
Delaney (f), Jan., p. 72-74+. 

The 1984 production trends sur- 
whos arbara Love (f), Jan., 


83. 
Short- -run paper buying by 
Teed Pinto (f), Jan., p. 
84-87. 

Interfaced typesetting: To code 
or not to code by Jeffery R. 
Parnau (f), Jan., p. 88+. 

— typography by Jan. 

hite (f), Mar., p. 97-99+. 

Rebiiling production costs by 
a ull (w), Apr., p. 


Handling. jumped copy by Steve 
Hull (w), June, p. 50-51. 

Production: The challenge of 
change by Steve Hull (f), Aug., 
p. 6a7 70. 

Applying Micros to production 
management by Bert N. 
Langford (f), Aug., p. 79-82. 

Auditing your _—_— invoice by 
o1gat. arnau (f), Aug., p. 

1-93 

Using micros to manage produc- 

tion by Walter Carlson (w), 


Oct., p. 78-79+. 
The " : - chase a Diane Reese 
(f, De ec., p. 68-76. 


UPDATES, COLUMNS, 
WORKSHOPS, POINTS OF 
VIEW 

Distribution 

Canadian distribution: GCA 


romoting greater use of 
* addressing (u), Mar., p. 
Management 


Time, Newsweek make quick 
changes after Beirut bombing 


(u), Jan,. p. 28. 

More women than men manage 
production, ABP survey re- 
veals (u), Jan., p. 28-29. 

New standard predicted for ad 
page size (u), Jan., p. 29. 

New dot gain specs to be recom- 
mended by GCA to Swop (u), 
Jan., p. 29-30. 

Opinions differ on why personal- 
ized m: es have not taken 

off (u), Feb., p. 12. 

Gatefolds the answer to concern 
over perfect-bound spreads 
(u), Feb., p. 12-13. 

Palletization saves two to three 
days’ delivery time for Dial 
(u), Feb., p. 13. 

Dot gain by Jeffery R. Parnau. 
(c), Feb., p. 88+. 

Protective covers: Take care not 
to misuse them (u), Mar., p. 
40+. 

Living with —_ ipment obsoles- 

a 


cence (c), r., p. 139-140. 
New equipment: delivery and 
devaluation by Jeffery R. Par- 


nau (c) Apr., p. 146-147. 
Quad/Graphics expanding (u), 


May, p. 43. 

Scheduling smart by Jeffery R. 
Parnau (c), May, p. 124+. 
Production department, not 
editorial, should control costs 

of art (u), July, p 

Women in production average 
salary ms 26% since 1982 (u), 
July, p. 

Study finds a and run 
waste can cost as much as 
labor (u), Sept., p. 20+. 

Tips offered to artists dealing 
with the ‘visually illiterate’ (u), 
Sept., p. 21-22. 

Composition association releases 
survey results on wages, 
fringe benefits (u), Sept., p. 25. 

Production execs happy with 
halftone coe but adver- 
tisers still leery (u), Nov., p. 
27-28. 

Print buyers rate production 
tn, as —— criterion (u), 


Nov 
John Mack Carter tells produc- 
tion people to set personal 
goals (u), Nov., p. 32+. 
Continuous tone gravure headed 
for obsolescence, predicts 


et exec (u), Dec., p. 9. 

Bad bids by Jeffery R. Parnau (c), 
Dec., p. 105-106. 

Paper 


Five percent more paper to be 
used in 1984: MPA paper sur- 
vey (u), Jan., p. 26+. 

Magazines face increased com 
tition for paper machine (u), 
Feb., p. 13. 

API executive claims hoarding is 
cause of tight paper market 
(u), Mar., p. 40. 

Severe | aad shortage worrying 
publishers and driving prices 
up (u), May, p. 

Reduced cylinder size contributes 
to further a in paper use 
(u), M 

Over half. ao cae used by con- 
sumer ma; — 36 lbs. or 
under (u), , p. 43-44. 

Paper study fin s 550,000 ton 


shortfall possible in 1985 (u), 
uae re. 
paper contracts paper tigers? 
by Irving Herschbein and 
Bert Paolucci (pov), Aug., p 
150+. 

Paper use a 8% with strong 
economy, MPA study reveals 
(u), Sept., p. 21+ 

Paper shortage may delay con- 
struction of Kentucky print- 
ing plant (u), Oct., p. 14. 

Champion/St. Regis merger puts 
groundwood expansion plans 
on hold (u), Oct., p. 14+. 


Pre-Press 
Publishers waiting for electronic 
age assembly prices to drop 
u), Jan., p » 308. 
Three new atgital color eee 
systems _ introduced (u), 


Mar., p. 
7 t Peers is dead by Jeffery 
arnau (c), July, p. 92-93. 

Chania a typesetter is a larger 
question — - first appears 
(u), Sept., oe 

Regulation o: VDTs not needed, 
testifies NCA chairman (u), 
Sept., p. 26-27. 

Telecommunicating covers (u), 
Sept., p. 27. 

Misomex: —s time and 
money in prep by Jeffery R. 
Parnau (c), Sept., p. 158+. 

Pagination software: The revolu- 
tion begins by Jeffery R. Par- 
nau (c), Oct. p. 212-213. 

Family Weekly offers halftones to 
continuous tone conversion to 
advertisers (u), Nov., p. 27. 

Portable scanner can transmit 
color photos from site of news 
event (u), Nov., p. 28+. 

Special glasses can relieve visual 
stress of working on VDTs (u), 
Nov., p. 30. 

Publishers gain flexibility, save 
money with Misomex (u), 
Nov., p. 32. 


Printing 

Notify printers earlier about 
show issues (u), Jan., p. 31. 

ABP urges printers to use Bar 
Code 39 for — control 
(u), Ma 

ee eas at Nation- 

al Geographic taxed produc- 
tion staff tu ), May, p. 42-43. 
Electronic data network for 
rinters, publishers begins (u), 
‘ay, p. 43. 

Gravure print revenues projected 
to reach $3 billion by 1986 (u), 
July, p. 34. 

Unseen cost of mistakes is major 
expense for printers, publish- 
ers (u), Sept., p. 23-24. 

Printing companies use satellite 
transmission to improve serv- 
ice (u), Sept., p. 27. 

Attention focused on setting 
standards to control dot gain 
(u), Dec., p. 10-12. 


Resources 

Book on tabloid om published 
(u), Jan., Eo 

Nineteen eighty- -four eer 
setter Soak is published (u), 
Feb., p. 13. 


Litho-Krome ones traced 
(u), Mar., 
a ee describes best 
r oda techniques (u), 
iar, 
Book of Pose designs published 
(u), May, p. 59-40. 

Free typeface chart available (u), 
May, p. 40. 
Graphic artists’ 

tion, published (u), Jul 
Graphic arts reference, Ls in- 
stallment, released (u), July, p. 


ide new 4 


Guide to humor in an 
published {u), July, p. 

Two photo agencies to aa oo 
catalogs on videodiscs (u), 
Sept., p. 24-25. 

LPI publishes typography review 
(u), Sept., p. 25. 


HB SINGLE COPY SALES 
Unni 
n 
bution by Ray Foner dale, July 
Dp. 64-66+. 
Single-copy options for small 


magazines by Walter Carlson 
(f), July, p. 81-82+. 


UPDATES, COLUMNS, 
WORKSHOPS, POINTS OF 
VIEW 
Distributors 
Two distributors expanding 
— sales effort (u), 
May, p. 46 


Distribution: on of the last 
frontiers for saving money by 
ne E. Dean (f), July, p 


Publishers set standards for 
chains seeking direct distribu- 
tion (u), Aug., p. 46+. 

Newsweek switches distribution 
to TV Guide, cites ‘better 
match’ (u), Aug., 

Magazine sellin ey needs 
restoration of ‘Mom & Pop’ 
stores (u), Sept., p. 44. 

Direct distribution to specialty 
retailers can lead to crossed 
channels (u), Oct., p. 35+. 

Soap Opera Digest reduces distri- 

a ups sales 30% (u), Oct., 


Dicksibutors battie laws that in- 
hibit sale of non-obscene pub- 
lications (u), Nov., p. 66+. 

Warner buys Select; biggest in- 
dustry development in years 
(u), Dec., p. 31. 


International 

Distripress ’83: The internation- 
al marketplace by Ronald T 
Scott (c), Jan., p. 100+. 

Strong dollar causes plunge in 
foreign sales of U.S. maga- 
zines (u), Nov., p. 60. 

Top 10 American magazines in 
annual foreign single-copy 
sales (u), Dec., p. 32. 

Distripress °84 ‘by Ronald T. 
Scott (c), Dec., p. 107+. 


Pye any ma 
— for alternate UPC sym- 
1 sought — UPC Council 
({u), Jan., 
How does a advertising af- 
fect newsstand sales? (a). 5 
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p. 24-25. 

Specialty magazines: avoid cross- 
fire between retailer and 
wholesaler (u), Jan., p. 25. 

Key to Canada is to distribute at 
least four issues (u), Feb., p. 
34, 


Major chain pressuring leading 
magazines for direct distribu- 
tion (u), Mar., p. 31. 

Fifty-five % of magazines report 
Me ae sales declines (u), 
May, p. 

inane "aia throu “gh by 

— T. Scott (c), May, p. 
136-138 

MacInnes elected ACIDA presi- 
dent (u), June, p. 42. 

Nurturing newly acquired titles 
by Ronald T. Scott (c), June, 


113-114. 
MBA — effort gets boost 
vy C agency (u), July, p. 


Capi contract at Washing- 
ton airports a boost to maga- 
zines (u), July, p. 21-22. 

Three publishers donate for 
—— workshops (u), July, p. 

‘emia efficiency now by 

Ronald T. Scott io, July, p 
121+. 


Selling direct: Why publishers 
hesitate by Ronald T. Scott 
(c), Aug., p. 114-115. 

The long-range profits in single- 
— sales by - Klingel (c), 

1 


Let a TS bear part of cost of 
production, consultant sug- 
gest (u), Sept., p. 45+. 

Short-sighted circulation man- 
agers (c), Sept., p. 114. 

Fifty-five % of magazines report 
single-copy sales declines (u), 
Nov., p. 

Men’s entertainment magazines 
target of ‘vigilante groups’ (u), 
Nov., p. 65. 


Marketing Watch 
Macfadden Publishing, Inc. (u), 
Feb., p. 34. 


Promotion 

Will displays be fanned or 
stacked? Hedge your bets (u), 
Jan., p. 4. 

The newsstand subscription 
source by Ronald T. Scott (c), 
Feb., p. 92+. 

Small magazine taking creative 
approach to single copy sales 
(u), Mar., p. 33+. 

Penthouse incentive plan: Will 
retailers, wholesalers respond? 
(u), Apr., p. 47-48+. 

Hearst experimenting with elec- 
tronic coupon-dispensing 
devices (u), June, p. 38 

Low-cost essay contest benefits 
publisher, wholesaler and 
retailer (u), July, p. 22. 

Publisher, wholesaler promotions 
win space for magazines in 
stores (u), July, p. 

Local promos only way to sell 
magazines (u), Sept., p. 45. 
Video Review finds what sells Big 

Macs can also sell magazines 
(u), Oct., p. 38. 
Capitalize on a star or event to in- 
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crease single-copy sales (u), 
Dec., p. 33-34. 


Resources 
Data Bank, 1984 edition (u), Nov., 


p. 68 


Retail 
Airports to make magazines 
rofitable for concessionaires 
u), Jan., p 
Levy eee a store 
sales (u), Feb., : 
Magazines’ srudniaiiicy at retail 
surpasses other _— by 
far (u), Mar., p. 3. 
L.A. MPA pre furor will not spread, 
sident said (u), Mar., 
r...and more 


The) L. 7 
Ronald aT § ott (c), Mar., 


wat bookstores are finding 
profits in magazine sales (u), 
Apr., p. 47. 

Two bookstore owners claim sell- 
i ing magazines not worth the 
effort (u) Apr., p. 47. 

Refund offer is seen as good way 
to boost newsstand sales (u), 
Apr., p. 48-49. 

Nemes go climb as more su- 
permarkets include book- 
stores (u), Apr., p. 50-51. 

Thirty eight % of supermarkets 
plan increase in space for mag- 
azines (u), May, p. 48-49. 

Discount stores: An untapped 
_ for magazine sales (u), 
May, p. 49-50. 

College hans market for maga- 
zines growing, aw indi- 
cates (u), Ma 

Conde Nast’s ae se, to go direct 

toll in Giant store sales 
(u), June, p. 34+. 

MPA says court ruling has wide 
implications for airport news- 
stands (u), June, p. 35+. 

Know lease terms of airport con- 
cessions to protect accounts 
(u), June, p. 41. 

Retail ae cutting number of 

ae titles they 
(u), July, p. 21+. 

Soft se works best when promot- 

aS — to retailers (u), Aug., 


Balice | talls publishers to ‘holler’ 
if they don’t get data fast (u), 
Sept., p. 44. 

Sin le-copy exec blamed when 

low-ins help subs but hurt at 
newsstand (u), Sept., p. 44-45. 

Cover lines may ibit news- 
stand sales, Rolling Stone 
tests show (u), Oct., p. 35-36. 

Newsstand best source for sub- 
scriptions for narrow-market 
titles (u), Oct., p. 38. 

Burglars take off with Penthouse 
supply (u), Oct., p. 40. 

Rock Magazine pops out of a 
as machine (u), Nov., p. 


Retailers plan to carry more ti- 
tles, survey say (u), Dec., p. 
31-32. 


Wholesalers 

Wholesalers urged to guard 
against efforts to cut their 
margins (u), Feb., p. 33. 


Play it safe: Send magazines UPS 
to wholesalers (u), Feb., p. 
33-34. 


Wholesalers fearful of losing big 
accounts to direct sales (u), 
Mar., p. 31-32. 

Move by ideas to specialty 
divisions will aid magazine 
sales (u), Apr., p. 49-50. 

Wholesaler executive becomes 
consultant (u), Apr., p. 51. 

Wholesaler says in-store service 
boosts sales 18% to 22% in 
test (u), Apr., p. 51. 

It’s criminal, Budner tells 
wholesalers, to avoid telecom- 
munication (u), June, p. 34-35. 

Wholesalers view direct sales as 
threat, but - in long-term 
(u), June, p. 39 

Wholesalers Aol develop bet- 
ter knowledge of their key ac- 
counts (u), June, p. 41-42. 

Wholesaler’s conviction on ob- 
scenity char; " stirs concern 
(u), July, p 

Wholesaler Eos communica- 
tion is key to reducing returns 
(u), Aug. p. 46+. 

Wholesaler barters magazines in 
exchange for radio time (u), 
Oct., p. 36+. 

Whslense finds profit in servic- 


ing 7 stores twice a 
mont ct., p. 38+. 


Summer wholesaler meetings: A 
lace to learn by Ronald T. 

ott (c), Nov., p. 177. 
Safeway exec fingers racks 
‘clogged’ by annuals in urging 
better data (u), Dec., p. 32-33. 


gy SUBSCRIPTION 
CIRCULATION 


FEATURES 
How to make customer service 
pay off by Reed Phillips (f), 
.» DP. 53-56+ 
The third way: combining in- 
house and outside fulfillment 
be — Hoffman (f), Feb., 


hitch your early response z 
ae eas , une, p. 

Circulation battle plan by David 
H. Foster (f), June, p. 66-68+ 

Creative marketing isn't that 
tough by John Klingel (f), 
June, p. 78-83. 

Second class mail merger: sorting 
out the facts by Charles Pace 
(f), June, p. 86-90. 

Downloadin ; clpebalions data to 
your PC by John Klingel (f), 
Sept., p. 72+. 


—s a competitor’s subs by 
— O. Spivy (f), Sept., p. 


Vertcaton by phone: Two views 
7 Jim Fischer and Mary E. 
cKillip (f), Oct., p. 106-111+. 


UPDATES, COLUMNS, 
WORKSHOPS, POINTS OF 
VIEW 


Awards 
Bilderbach given ABP circulation 
award (u), Jan., p. 


Computer penne ee 
Data from mainframe to micro- 


computers can aid circ analy- 
sis (u), Jan., p. 16. 

Push for development of publish- 
ing software, circulation exec 
advises (u), Jan., p. 18. 

Circulation managers should 
have final word on database 
systems (u), May, p. 24-25. 

Unified database saves circula- 
tion department $460,000 in 
1983 (u), May, p. 25. 

Computers may bei in, but paper 
isn’t out, oe USPS auditors 
(u), July, p 26+. 


Controlled (see Non-Paid) 

Credit & Collections 

Collection, administration dif- 
ficult for magazines doing di- 
rect sales (u), Sept., p. 47. 


Direct Mai 

The best if ’83 by Eliot DeY. 
Schein (c), Jan., p. 110-111. 

i the reader react by Eliot 

. Schein (c), Feb., p. 94+. 

Baghaiiie _one concept when 
writing direct mail, Lene 
advises (u), Apr., p. 

Sweepstakes migeaben by Eliot 
DeY. Schein {c), Apr., p. 
102-103+ 

Technical jargon, photos boost 
ens to direct mail (u), 
June, p. 33. 

pee and using credibility 

liot DeY. Schein (c), June, 
p. Y 102-103. 

Improve pee with historical 
analysis by Eliot DeY. Schein 
(c), July, p. 95-96. 

Special-event promotions can be 
risky by Eliot DeY. Schein (c), 
Aug., p. 128-129. 

Subscription solicitation envelope 
shouldn't look like something 
it isn’t (u), Sept., p. 37. 

Lessons from subscription agen- 
cies by Eliot DeY. Schein (c), 
Sept., p. 155-156. 

Advice from the experts by Eliot 
den Schein (c), Oct., p. 


Fulfillment 

Rodale works toward 
fied database for all customers 
(u), Nov., p. 50+. 

Small publishers: ‘Holler’ for 
downloaded circ data (u), Dec., 


oal of uni- 


p. 38. 

Business Week expects easier 
problem-solving with new 
database (u), Dec., p. 44-45. 


Management 
Think more about non-traditional 
~~ Rhoades (u), Jan., p. 
+ 


Break-even analysis a John 
—— (c) Jan., p 
Thirty five ae a for 
1984 (u), Feb., p. 24. 
Newsweek delivered late: inmate 
sues and wins (u), Apr., p. 
25-26. 

Pre-launch testing by John Klin- 
gel (c), May, p. 122-123+. 
Mother Jones demands equal 

time from Reagan for Nation- 

al review ad (u), June, p. 30-31. 
Building circulation internation- 

ally is triple domestic cost (u), 
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June, p. 31+. 

Average base salaries for circula- 
tion execs hold steady since 
1983 (u), July, p. 

How far will your ive go in ac- 

a customer’s claim? 
ceptin 'y, p. 30-31. 

Fifteen magazines pees cir- 
culation (u), July, = 

American Express rolls out new 
= service (u), Sept., 


Spang ot 1985 may ae trouble 
= Bos yy mailers (u), 


Testis assumptions by John 
Klingel (c), Sept., p. 147-149. 
Texas sales tax on subscriptions 
alarms publishers (u), Oct., p. 


Fifteen magazines overstate cir- 
culation (u), Oct., 
Don't oP your of er without 
y —_ Klingel (c), 
Oct., p. 220- 


The cost of building circulation 
through telemarketing (u), 
Nov., p. 55. 

Survey shows quality of phone re- 
qualifications good (u), Nov., 


Dp. ; 
ABC raises audit rates, enacts 
rule changes (u), Dec., p. 43-44. 
Seven a overstate circu- 
_— é 2 a or more (u), 


Dec., p. 44. 


Marketing Watch 

National Review (u), Apr., p. 36. 

Second class mail regulations 
manual (u), May, p. 28. 

TV Guide (u), May, p. 28. 

Woman's Day (u), Apr., p. 36. 


Non-Paid 

Wraparounds generate 35% re- 
sponse on request verification 
(u), Apr., p. 28+. 


Postal 
Postal rate increase could take ef- 
fect ig October 1984 (u), Jan., 


Stebility of USPS should not be 
taken for granted: Ford (u), 
“ao p. 18 

—— days notice required when 
ding 2nd class entry post 
offices (u), Jan., p. 20 

Proposed rate changes will 
benefit heavier, finely sorted 
magazines (u), Feb., p. 5-6. 

Reader’s Digest finds charging 
for postage better than price 
hike (u), Feb., p. 22+. 

Twenty-three % of ordinary sec- 
ond class publications “a 
ered on time (u), Feb., 

Nine-digit Zip use in ai olen class 
several years away (u), Mar., 

38-39, 


Pp. ; 
Lower wee deficit delays rate 
hikes (u), Apr., p. 28. 
USPS permits mailers to com- 
mingle Zip + 4 mail (u), Apr., 
p. 28. 


Suleup une %ordin 
class publications 
late (u), Apr., p. 30. 

Consultant suggest first class 
business rate for bulk mailers 
(u), Apr., p. 32. 

Zip + 4 saves time and money, 


second 
elivered 


PCH reports (u), Apr., p. 34+. 

USPS decision to route 2nd class 
mail together sparks confu- 
sion, praise (u), May, p. 20+. 

Canadian government to stop 
mail subsidies for fo pub- 
lications (u), Say, a 4, 

Postal rate ch dimin- 
ish use of ad entries 
(u), May, p. 25. 

P anes means palletizing 
is out for — publications 
(u), May, p. 

Postal uum wants large 
increases in eo mail 
rates (u), Ma 

Cost impact a SPS service 
a included in larger rate 

nas June, p. 28+. 
ems magazines get first priori- 
- Does it matter? (u), June, 


itiona 


Compliance problems with 2nd- 

class change offset by advan- 
tages (u), Sept., p. 32+. 

Airline deregulation as mixed ef- 
fect on publishers who air-ship 
(u), Sept., p. 34+. 

USPS told ta consider mail 
— Zip + 4 when install- 

scanners (u), Sept., p. 38 

Posts Rate Commission refuses 
Digest’s request for fast/slow 
mail rates (u), Sept., p. 

Express Mail om _ with 
temperature (u), Oct., p. 16. 

Postal negotiations enter arbitra- 
tion; no strikes expected (u), 
Oct., p. 25-26. 

Foreign terminal dues hiked, ef- 
fect on postal charges not yet 
known (u), Oct., p. 26. 

New Republic catches the train to 
ensure quick delivery by 
USPS (u), Oct., p. 30-31. 

Forty-nine % of ‘time-value’ pub- 
lications delivered late. (u), 


Oct., p. 31. 
vikweniis % of rev second 
e 


class ey livered 
late (u), Oct., p. 34 

Second class rates will vary wide- 
ly for individual magazines (u), 


Nov., p. 43-44. 

Paid subscriber rule for second 
class rates judged illegal; 

‘ Rncst appeals (u), Nov., p. 48. 

olger says regulations requiring 
mail permit audits should be 
scuttled (u), Nov., p. 48+. 
New alignment of 2nd pe trans- 
fer — announced by USPS 
(u), Nov., p. 56. 

USPS proposes to hike interna- 
tional periodicals postage 
rates by 23.6% (u), Dec., p. 37. 

Postal service rules how order 
forms can be tipped to covers 
(u), Dec., p. 38. 

USPS is sued for discrimination 
in delivery, renewing Red Tag 
battle (u), Dec., p. 40. 

USPS, Canada Post to work 
together to improve mail serv- 
ice (u), Dec., p. 40+. 

MPA files brief in Enterprise case 
(u), Dec., p. 43. 


Promotion 

New York bookstore selling liter- 
ary pen Yai paras 
(u), Jan., p. 1 

Sub premiums: Should they be 


related to 

(u), Feb., Be 25-26+ 
ditor gets subscriptions for 

ae Woman instead of 


—s fees (u), Feb., p. 28. 

ataane -b guarantees st 
paar: ergot but are rarely 
— . (a), Mar., p. 36. 

BPA rul ‘expected to 
spur era — sales 
(u), Mar., p. 36 

Promotional en sells sub- 
scriptions (u), Apr., p. 32+. 

Promotion pieces: ‘Keep them 
simple and uncluttered’ (u), 
Mar., p. 36+. 

TV or not TV by Eliot DeY. 

‘ Schein ot oo 

opy sam or price 
ciiced extent (u), Aug., p. 36. 

West Coast firm offers service 
that generates subs in corpo- 
rations (u), Aug., p. 36+. 

Atlantic to - Teanaaae sub- 
scribers with 150,000 free cop- 
ies (u), Aug., p. 38+. 

Supermarket b etin boards help 
magazines —_ aeedilian 
(u), Aug., .< 

Backward su scription net pub- 
lisher dollars, back-issue sales 
(u), Aug., p. 40+ 

a res at High Times (u), 


Toler edie’ Publishing finds sam- 
tite better for — La 


ae (u), Sept. 

taff probl bleme Lilied Was 
Dossier ra stone ahha test oa 
Sept., p. 38-39. 

Use of costly premiums ‘is get- 
ting crazy’, claims Newsweek 
exec (u), Oct., , 

Address label dante as promo- 
tional piece, thanks to plastic 
wrap (u), Oct., p. 22+. 

Magazines ignore their own medi- 
um when buying promotional 
ads (u), Oct., p. 31+. 

Publisher offers trip to casino as 
——— lure (u}, Nov., p. 


’s content? 


Special effort signs non-qualified 
as paid subs and adds to 
profits (u), Nov., p. 52+. 

Circulation strategy: Giveawa: 
copies by Eliot DeY Schein (c), 
Nouv., p. 181+. 

Summer’s sub mailings pulled 
ord response (u), Dec., p. 


Check to make sure promotions 
don’t violate aa rules, says 
exec (u), Dec., ; 

Circulation staan Giveaway 
copies by Eliot DeY. Schein 
(c), Dec., p. 103-104+. 


Renewals 

Covers in renewal promotion can 
me — effort response (u), 
Feb., 

Low pet ates price used to wean 
readers a agencies (u), 
July, p. 30. 

Each renewal letter in series 
should look like it’s the last 
one (u), July, p. 31. 


Resources 

Newsletter focusing on second 
class (u), Mar., p. 

Presort User's Guide is pub- 


lished ~ ios, P . 25. 
Handbook publish te on direct 
—_ qaveriding (u), June, p. 


New brochure explains Zip + 4 
system (u), Aug., p. 43. 


ae ie 

ixty-seven % of consumer maga- 
zines gain circ in 2nd half of 
1983 (u), May, p. 20+. 

Sixty-four % of consumer 
zines gain circ in first h 
1984 (u), Nov., p. 44+. 


Supplier’s Guide 
Directory of Mag ey Suppliers 
— Folio Staff, May, Part 


0. 
Corrections (u), Aug. p. 8. 


ARTICLES BY AUTHOR 

Abbott, William: The im: ible 
perfect Bm tch (c), sD. 
104-105. The marketing dire 
tor: what it takes (c), Feb., p. 
97-98. Tactful marketing at 
trade shows (c), Mar., p. 137+. 
Magazines in the media mix 
(c), Apr., p. 137. Fostering 
teamwork and enthusiasm (c), 
May, p. 30+. Sponsorship: 
everybody wins (c), June, p. 
104+. Bumblers, acrobats and 
spies (c), July, p. 90-91. How 
media buyers think (c), Aug., 
p. 112-113. Developments in 
audience research (c), Sept., p. 
112-113. Developments in au- 
dience research (c), Oct., a 
208+. Marketing the large cir 
culation magazine (c), Nov., p. 
179-180. Creative problem- 
solving (c), Dec., p. 101-102. 

Bartek, Ted: Analyzing your ear- 
ly response (f), June, p. 
60-62+. 


= oe Coes edi- 

torial to cable pro; 

(c), Jan., p. 102+. Why con- 
sider videotex? (c), Apr., p. 
140-141. Vohem nddokes: 
iness press (c), June, p. 110+. 
Diminishing cable opportuni- 
ties (c), July, p. 124+. 

Carlson, Walter: Budgeting: A 
matter of style (f), July, p. 
56+. Copy flow: Editors sec- 
rets (w), July, p. 46-47. Single- 
copy options for small m: 
zines (f), July, p. 81-82+. 
searching readers’ needs (w), 
Sept., p. 63-64+. Using micros 
to manage production (w), 
Oct., p. 7879+. Increasing 
reader involvement (w), Nov., 

p. 85-86+. Outlook ’85: Good 
ae (f), Dec., p. 61-66. 

Dean, William E.: Distribution: 
One of the last frontiers for 
saving money. (f), July, p. 68. 

—— Rachelle: How printers 

anning for your future 
tor , p. 72-74+. Motivating 
seinen {w), “ape >» P 54+. 

Ellenthal, Ira: Keeping 
team u os r., ae “104+. 

Farrar, Und derstanding 
avons distribution (f), 
July, +. 

Fischer, Fi im and McKillip, Mary 
E.: Verification by phone: Two 
views (f), Oct., p. 106-111. 
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Flamberg, Daniel Stephen.: Hu- 
mor works: Selling ad space 
by radio (pov), Oct., p. 244+. 

Foster, David H.: Microcom- 
=: inimizi _ risks 
pov), Apr., p. : 

Circulation battle plan (f), June, 


. 66-68 +. 
Gaffner, Haines B.: Database & 
software opportunities: Final- 
ly the time is right (f), Jan., p. 
63-65+ 


Goodman, Lester: Computer 
graphics: What they can and 
can't do (f), Nov., p. 116-121+. 

Graham, —a +r and 
power (pov), July, p. ; 

Grossman, Morton ¥ Accurate 
ad sales forecasting (f), July, 
p. 75-76+. 

Hagenbuch, Dave: Resisting 
resistance (c), Mar., p. 138-139. 
Time and territory manage- 
ment tools (c), May, p. 117-118. 
The 14 basic skills (c), June, p. 
116+. Sizing up ad agencies 
(c), Aug., p. 118+. Preparing 
effective sales presentations 

(c), Nov., p. 173-174. 

Hall, Lee ee: International 
licensing for special interest 
magazines (f), Oct., p. 90-95+. 

Herschbein, Irving and Paolucci, 
Bert: Are pa r contracts 
paper tigers? (pov), Aug., p. 
150+ 


50+. 

Hoffman, Jerome: The third way: 
combining in-house and out- 
side fulfillment (f), Feb. p. 
64+. 

Howland, Jennifer: ‘Kill’ fees 
(w), Jan, p. 49. Financing: how 
to find it (f), May, p. 78-81+. 
Users report: The CCI 400 (f), 
Aug., p. 106+. Users report: 
Atex (f), Nov., p. 143-146+. 

Hull, Steven: Rebilling produc- 
tion costs (w), Apr., p. 58-59+-. 
Handling jumped copy (w), 
June, p. 50-51. Production: The 
—— of change (f), Aug., 


p. . 
Jacobi, Peter: 25 pppreetnes to 
os add 


the lead (f), Fe 2+. 
Words (f), Apr., p. 92-96+. The 
editor as architect (f), June, p. 
92+. The art of descriptive 
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writing (f), Aug., p. 98-100+. 
Sharpen your use of narrative 
and description (f), Nov., p. 
150-154+. 
Joyce, Walter: Promotion’s dual 
role (c), Sept., p. 153+-. When 
our audience numbers go bad 
c), Nov., p. 169-170+. 
Kirshon, John W.: Letters to the 
editor: It’s not all luck (w), 
May, 60+. 
ingel, John: Break-even analy- 
sis (c), Jan., p. 109. Computers: 
24 key questions answered (f), 
Mar., p. 74-79+. Pre-launch 
testing (c), May, p. 122-123+. 
Creative marketing isn’t that 
tough (f), June, p. 78-83. The 
long-range profits in single- 
copy sales (c), Aug. p. 126-127. 
Downloading circulation data 
to your PC (f), Sept., p. 72+. 
Testing assumptions (c), Sept., 
p. 147-149. Don’t change your 
offer — testing (c), Oct., 


. 220- ; 
Kobak, James B: The Forbes 400: 
Publishers at the top (f), Jan., 
p. 94-95. Startups: who suc- 
“ete and why? (f), May, p. 
4+ 


90- : 

Koff, Richard M.: Computers: 24 
key questions answered (f), 
Mar., p. 74-79+. 

Laitin, julie A.: Creating persua- 
sive sales presentations (f), 
Apr., p. 76-81. Promoting the 
new magazine (f), May, p. 
96-98+. 

— Bert N.: Applying 
icros to production manage- 


L 


ment (f), ug . 79-82. 
Leeds, Gerard G.: on or sales 
force? (f), Sept., p. 82-85+. 
Longshore III, Spencer H.: Spe- 
cial interest magazines can 
sell national accounts, Part I 
(f), Apr., p. 82-83+. Special in- 
terest magazines can sell na- 
tional accounts, Part II (f), 

wat p. 112-114+. 

Lott, David: 12 ways to energize 
editorial (f), Mar., p. 90-91+. 

Love, Barbara: The 1984 produc- 
tion trends survey (f), Jan., p. 
82-83. 

MacDougall, Malcolm D.: The 


resurgence of print advertis- 

ing (pov), Dec., p. 140+. 
Mandel, Charles: Don’t ignore 

video options (pov), Mar., p. 


60-61 +. 

Metcalf, Slade R.: Acquiring 
rights (f), May, P. 107-109. 
Courts getting tough on 
editorial opinion (c), Oct., p. 
217+. D r! Confidential 
sources (c), Dec., p. 109-111. 

Nicholas, Don and Quick, Judy: 
Putting spreadsheet software 
to work (f), Mar., p. 71-73. 

Orlow, David Z.: iteiore you 
a ad rates... (f), Apr., p. 


68-72. 

Pace, Charles: Second class mail 
merger: sorting out the facts 
(f), June, f 86-90. 

Parnau, Jeffery ee Interfaced 
typesetting: to code or not to 
po (f), Jan., p. 88+. Dot gain 
(c), Feb., p. 88+. Computers: 
24 key questions answered (f), 
Mar., p. 74-79+. Living with 
en obsolescence (c), 

ar., p. 140-141. New equip- 
ment: delivery and devalua- 
tion (c), Apr, p. 146-147. 
Scheduling smart (c), May, p. 
122-123+. The typewriter is 
dead (c), July, p. 92-93. Audit- 
ing your printing invoice (f), 
Aug., p. 91-93+. Misomex: 
ok _ and money in 
prep (c), Sept., p. 158+. i- 
callen software: The see - 
tion begins (c), Oct., p. 212-213. 
Bad bids (c), Dec., p. 105-106. 

Peter, John: The leading edge (c), 
Jan., p. 96-99. (c), Feb., p. 84-85. 
(c), Mar., p. 94-95. (c), a BA 
144-145. (c), 2 182-1365. 
(c), June, p. 108-109. (c), July, 
p. 122-123. (c), Aug., p. 116. (c), 
Sept., p. 150. (c), Oct. p. 
222-223. (c), Nov., p. 165-167. 
(c), Dec., p. 112-118 

Phillips, Reed: How to make cus- 
tomer service pay off (f), Feb., 
p. 53-56+. 

Pinto, seed ej eg 59 
paper buying (f), Jan., p. ; 

Rauch, Howard S: Measuring 
editorial performance (f), Nov., 
p. 123-124+. 


Reese, Diane: The paper chase (f), 
os P 68-76. 

Rosen, Marcella: End the battle 
against TV (pov), Jan, p. 


Rothberg, Gerald: Involve your 
wholesalers (pov), May, p. 206. 
Schein, Eliot DeY.: The best of 
83 (c), Jan., p. 110-111.:Mak- 
ing the reader react (c), Feb., 
p. 94+. Sweepstakes mistakes 

(c), oF . 102-1038+. TV or 

not tel tens p. 126+. De- 
veloping and using credibility 
(c), June, p. 102-103. Improve 
packages with historical anal- 
ysis (c), July, p. 95-96. Special- 
event promotions can be ri 
(c), Aug., p. 128-129, Lessons 
from subscription cies (c), 
Sept., p. 155-156. Advice from 
the (c), Oct., p. 224-225. 
Circulation strategy: Givea- 
way copies (c), Nov., p. 181+. 
Circulation strategy: Givea- 
way copies (c), Dec., p. 
103-104+. 

Scott, Ronald T.: Distripress ’83: 
The International market- 
place (c), Jan., p. 100+. The 
newsstand _ subscription 
source (c), Feb., p. 92+. The 
L.A. airport caper...and more 
(c), Mar., p. 149. Increasing 
sell-through (c), May, p. 
136-138. Nurturing newly ac- 
quired titles (c), June, p. 113- 
114. Increasing efficiency now 
(c), ae p. 121+. Selling 
direct: Why publishers hesi- 
tate (c), Aug. p. 114-115. 
Short-sighted circulation man- 
agers (o, Sept., p. 114. Sum- 
mer wholesaler meetings: A 

lace to learn (c), Nov., p. 177. 
istripress '84 (c), Dec. p. 
107+. 

Spivy, Samuel O.: Acquiring a 
agers subs (f) Sept., p. 


White, Jan V.: Art-edit: Promot- 
ing a team spirit (pov), Sept., 
p. 18. Considerate typography 
(f), Mar., Pp. 97-99+. Visual per- 
suasion (!) (f), Oct., p. 97-101 +. 








